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Updated October 11, 2017
CALL NOW! ADVERTISING TAX IS ON THE TABLE!
Background:

NEXT WEEK, House Ways and Means Committee will “put meat on the bones” in a sweeping revision of the federal tax code. The tax law has not seen major revision since 1986.  A tax on advertising remains an active option to raise new revenues to pay for a corporate tax cut. 

Key members of the committee say they are not hearing much from their constituencies who oppose an ad tax. 
There is no federal sales tax. An “ad tax” would be crafted by reducing the ability of a business to deduct its total advertising expenses each year. By requiring advertising to be amortized over a period of years—the way a building purchase is treated—the Treasury Department would take away part of the ad deduction.  Less advertising spending would create a drag on your town’s economy.
Congressional leaders want to reduce corporate income taxes from a top rate of 35% to 20%.  To do so, they would either have to massively add to the federal deficit or find other ways to collect tax revenues. Such ideas as eliminating the deduction for state and local income tax, reducing the write-offs for business loan interest and trimming charitable contribution deductions have been on the table. Among the ideas is to allow businesses less room for deduction of ordinary and necessary expenses in the year the money was spent. If advertising can no longer be deducted each year, that would create an “ad tax.”  
Legislative Action:

If you are not CERTAIN that your Representative opposes an ad tax, he or she needs to hear NOW that a tax on advertising is a tax on economic growth in your town. Write an editorial. Tell your advertisers of this danger and ask them to also make calls. 
NNA Vigorously Opposes Any Form of Advertising Tax 

· Advertising generates 22 million jobs in America and produces more than $37 trillion in economic activity.  
· A study by leading economic analyst IHS Economics and Country Risk Solutions indicates that every dollar spent on advertising leads to $19 in sales activity. Reducing that activity would diminish the economies in every American town and lead to a loss of the sales tax revenue needed to support police, schools and parks. 
· IHS also says every $1 million spent on advertising supports 67 jobs. And each advertising job supports 34 other jobs across other economic sectors. 
· For local newspapers dependent upon advertising to support coverage of local politics, schools, youth sports, churches and civic activities, a reduction in advertising income would mean a loss of news coverage. 
· This tax would affect all of your advertising, whether paid for by a sponsor for a themed signature page, an insert from a national retailer, promotions in a niche publication or the business card ad from your local plumber. Each time these businesses lose a part of the ordinary and necessary business expense deduction for the advertising dollars they spend, their advertising costs will go up. As budgets are stretched thinner, they will be able to advertise less, and their businesses will be affected. 

· If your member of Congress is on House Ways and Means Committee, please call—don’t email—TODAY or TOMORROW. Time is of the essence.  If your member is not on the committee, please call anyway, and ask your member to contact Ways and Means to oppose an ad tax. 

· Here is the list of Ways and Means members. This website will also take you to contact information for every Member of Congress.  https://waysandmeans.house.gov/subcommittee/full-committee/
DON’T WAIT UNTIL YOUR ADVERTISERS ARE HAMMERED WITH A NEW TAX. 

FIGHT FOR YOUR TOWN NOW!
Legislative Briefing


Tax Reform—Do Not Tax Advertising!








For more information contact Tonda Rush, Tonda@nna.org. Visit NNA at www.nnaweb.org 
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