All answers from syndicated content providers

FactsWeekly

Is your service paid or free?
Our company provides subscriber-PAID content.
If PAID, how do users pay?
Other (please specify) 13 weeks at a time. 

What topics do you provide?
Automotive

Entertainment

Family

Financial

Food

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Seniors

Sports

Other (please specify) Tips, History, Trivia

What sets your service apart from other content providers?
Our content has appeal across all demographics. Readers are hooked and return weekly for the next edition. But most of all our content is actually interesting. 

What online offerings do you have available for publishers?
None

Does the use of syndicated content seem to be growing or declining in our industry?
Growing

Please provide your contact information
Josh Combs

FactsWeekly

FactsWeekly@gmail.com

270-991-3296

Family Features

Is your service paid or free?
Our company provides FREE content with sponsorships/advertising

What topics do you provide?
Automotive

Beauty

Bridal

Business

Careers

Entertainment

Family

Fashion

Financial

Food

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Seniors

Technology

Women's Interests

What sets your service apart from other content providers?
Full color page and spread formats, content widgets, high resolution graphics, "concierge" service (we'll find requested content for editors) Content widgets, videos, article feeds save time, money and resources by using syndicated content, sell adjacent advertising to drive revenue, easy to customize/localize articles, use feeds and widgets to build out your website.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing: Particularly for print outlets, syndicated content usage is up due to declining internal resources and lack of free, quality content sources.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Yes—we regularly receive feedback from editors that appreciate our ability to find appropriate content quickly, as well as providing full-page print and digital solutions with compelling photos.

What else should our readers know?
Est. 1974, recently launched new website, produce in-house recipe videos

Please provide your contact information
Brian Agnes

Family Features

5825 Dearborn St.

Mission, KS 66202

bagnes@familyfeatures.com

913-647-0936

More Content Now/GateHouse Media

Is your service paid or free?
Our company provides subscriber-PAID content.

If PAID, how do users pay?
Flat monthly rate

What topics do you provide?
Automotive

Bridal

Family

Food

Kid Features

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Puzzles (e.g. Sudoku)

Sports

Other (please specify) Boomers

What sets your service apart from other content providers?
Pre-designed special sections and weekly lifestyle pages at great prices.

What online offerings do you have available for publishers?
Feeds of content including movie reviews and lifestyle features.

How can your online offerings be useful to Community Newspaper publishers?
We can help make your websites more robust, with relevant content to your readers and advertisers. Our sections, too, make great e-edition bonuses for digital subscribers.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please elaborate your answer.
People are looking for smart content that attracts readers and advertisers. Our offerings are proven to do that!

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Our Pearl Harbor premium section made almost $1 million for GateHouse Media. Our sections are now being sold via King Features to their clients.

What else should our readers know?
Our service is part of the many time- and money-saving opportunities offered by GateHouse Media's Center for News & Design.

Please provide your contact information
Lisa Glowinski

More Content Now/GateHouse Media

9001 IH-35 N, Suite 102

Austin, TX 78753

lglowinski@gatehousemedia.com

217-816-3343

Green Shoot Media

Is your service paid or free?
Our company provides subscriber-PAID content.

If PAID, how do users pay?
Other (please specify)

Either by content item or a flat monthly rate as a subscriber.

What topics do you provide?
Automotive

Beauty

Bridal

Careers

Entertainment

Family

Financial

Food

Kid Features

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Puzzles (e.g. Sudoku)

Seniors

Women's Interests

What sets your service apart from other content providers?
All our content is designed to help newspapers drive niche revenue. 

Does the use of syndicated content seem to be growing or declining in our industry?
Growing

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
We're adding new topics and gaining new customers every year. I think our key to success is delivering content that gets results for newspaper ad departments. We wouldn't be growing if our content wasn't designed with ad revenue in mind.

What else should our readers know?
We're always on the lookout for great newspaper revenue ideas. We've got lots of them already available for browsing on our website, GreenShootMedia.com, but we're also always glad to talk about adding new topics, too. We get our best ideas from publishers and ad directors everywhere.

Please provide your contact information
Derek Price

Green Shoot Media

PO Box 1557

Greenville, TX 75402

dprice@greenshootmedia.com

256-275-4333

King Features Weekly Service

Is your service paid or free?
Our company provides subscriber-PAID content

If PAID, how do users pay?
Flat monthly rate

What topics do you provide?
Comics

Crosswords

Entertainment

Financial

Food

Kid Features

Health

Holiday

Pets

Puzzles (e.g. Sudoku)

Seniors

Sports

Women's Interests

Other (please specify) Veterans, collecting, trivia quizzes, political commentary, political cartoons, horoscope, weird news

What sets your service apart from other content providers?
Breadth and depth for the best price around.

What online offerings do you have available for publishers?
Web widget for viewing our content.

How can your online offerings be useful to Community Newspaper publishers?
Build web traffic.

Does the use of syndicated content seem to be growing or declining in our industry?
Declining.

Please elaborate your answer.
Can I say it's about the same? We still supply 80 features in our weekly package because publishers are still looking for quality content.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
We see a lot of papers starting up -- many more monthlies now. 

Community newspapers remain strong--much stronger than their daily counterparts. That's a strength local news outfits can continue to build on. Print is still healthy there.

Please provide your contact information
David Cohea

King Features Weekly Service

628 Virigia Drive

Orlando, FL 32757

dcohea@hearstsc.com

407-894-7300, x252

Legacy.com

Is your service paid or free?
Our company provides FREE content without sponsorships/advertising

We offer free content as part of our services.

Other (please specify)

When they pay for obits free content to run in the paper is included

What topics do you provide?
Other (please specify) Anything related to end of life or celebration of life. Singular focus on the obituary and related content space.

What sets your service apart from other content providers?
Our partners can share their content on our network.

What online offerings do you have available for publishers?
They can get extensive reach of the Legacy.com network for free.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing

Please elaborate your answer.
Across newspaper groups using resources within and outside of the company to feed the content needs is growing.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Yes in January we provided a look back at remembering people we lost in 2016 that was used by several community papers in different ways to grow ad revenue or support an expanded obituary section. Happy to share see contact info below.

What else should our readers know?
As strange as it sounds death is a really engaging topic and growing your obituary section where readership is already strong is a smart way to fill reader and advertiser needs.

Please provide your contact information
Kim Evenson

Legacy.com

820 Davis St., Suite 210

Evanston, IL 60201

kevenson@legacy.com

847-492-2113

LSA

Is your service paid or free?
Our company provides subscriber-PAID content

If PAID, how do users pay?
Other (please specify)

Both

What topics do you provide?
Automotive

Beauty

Bridal

Business

Careers

Comics

Crosswords

Entertainment

Family

Fashion

Financial

Food

Kid Features

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Puzzles (e.g. Sudoku)

Seniors

Sports

Technology

Women's Interests

Other (please specify) Pay per piece, customized collections, adult coloring books, We-Create-It

What online offerings do you have available for publishers?
All photos, videos, and illustrations can be used online; Online spec templates.

How can your online offerings be useful to Community Newspaper publishers?
Digital advertising support, editorial content and special sections for blogs; ability to cross-promote with campaigns spanning both print and digital.

Does the use of syndicated content seem to be growing or declining in our industry?
Declining.

Please elaborate your answer to question.
The need is still there as long as ads are being made. The print-based side of the industry is declining, but the digital side is growing.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
We've had several every-other-month newspapers tell us that they love how affordable we are, that the site is easy to use, and the provided content is perfect for a new paper starting out.

What else should our readers know?
Newly added - videos; new servers and faster speeds.

Please provide your contact information
Kirsten Krupps

LSA

1720 W. Detweiller Dr.

Peoria, IL 61615

kirsten@thelsa.org

309-296-0283

· Metro Creative Graphics, Inc.

Is your service paid or free?
· Other (please specify) Metro's Editorial Library of copyright-free features is provided as a free added benefit to subscribers of our online advertising solutions.

If PAID, how do users pay?
· Other (please specify) Metro's fully-templated, print and online themed sections are available by individual purchase or by a discounted monthly subscription.

What topics do you provide?
· Automotive

· Beauty

· Bridal

· Business

· Careers

· Crosswords

· Entertainment

· Family

· Fashion

· Financial

· Food

· Kid Features

· Health

· Home Improvement

· Holiday

· Lawn & Garden

· Parenting

· Pets

· Puzzles (e.g. Sudoku)

· Seniors

· Sports

· Technology

· Women's Interests

· Other (please specify) Bridal; Prom & Graduation; Halloween; Green Living; How-to; School Year; Hispanic Heritage; Giving Back; Resolutions; Distinctive Properties; Best of the Best; On the Grill; Local Professionals Guide; Fall/Winter Sports; Seasonal features

What sets your service apart from other content providers?
Metro’s editorial feature content is the perfect resource for news media companies that need ongoing access to professionally written articles for print and online use including specialty publications, native advertising and social media engagement. We go way beyond individual features in our Editorial Library by offering fully-templated print and digital themed sections that include complete spec ad content for immediate presentation and ad sales to related advertisers. Additionally, we have an entire Creative Library of images, ads and cover designs for full creative and production support, as well as Sales ideas, success stories and training tools to help ad sales teams prosper.

What online offerings do you have available for publishers?
Subscribers to Metro can use and publish any of our content for their print, online, mobile, native and social efforts. We also provide a vast selection of web and mobile spec ads, in the most popular sizes, as well as the mobile responsive e-Sections previously noted. All of Metro’s content is easily accessible to an unlimited number of users for each of our subscribers from metrocreativeconnection.com.

How can your online offerings be useful to Community Newspaper publishers?
Metro's print and digital advertising, creative, sales and editorial resources help Community Newspaper publishers save valuable production time, boost sales and help refine nearly every facet of their operation — as well as both sides of the balance sheet.

Does the use of syndicated content seem to be growing or declining in our industry?
· Growing

Please elaborate your answer to question 7.
With less people doing more at just about every Community Newspaper, the need for access to robust, easily accessible advertising and editorial support material is more important than ever. Expansion into native advertising and social media engagement adds to the needs for editorial content, as does the wide variety of specialty publications now being produced in every sized market.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
We have many success stories and would be more than happy to share them with you. We regularly contact and interview publishers to then share their successes. This is another way that Metro gives back

 to our community newspaper clients.

What else should our readers know?
Publishers with access to Metro's spectrum of premium solutions and easily-implemented services save valuable production time, increase sales and have happier employees. By giving their people what they need to succeed, without limitation to the number of users or downloads that can access our resources, Metro has supported community publishers for over a century. And, we not only consider our clients our partners but also our friends.

Please provide your contact information
· Debra Weiss

· Metro Creative Graphics, Inc.

· 519 Eighth Ave.

· New York, NY 10018

dweiss@metro-email.com
800-223-1600
NAPS (North American Precis Syndicate)

Is your service paid or free?
Our company provides FREE content with sponsorships/advertising.

What topics do you provide?
Automotive

Beauty

Bridal

Business

Careers

Entertainment

Family

Fashion

Financial

Food

Kid Features

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Seniors

Sports

Technology

Women's Interests

What sets your service apart from other content providers?
Our in-depth coverage of all topics and fast seasonal updates sets us apart.

What online offerings do you have available for publishers?
All topics are available to publishers and editors with subscriptions.

How can your online offerings be useful to Community Newspaper publishers?
They easily fill special sections and supplement advertising for home improvement, health, personal finance, recipes, real estate, car care, and more.


Does the use of syndicated content seem to be growing or declining in our industry?
Growing

Please elaborate your answer.
The growth of content syndicators and online outlets is a very healthy sign in 2017.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
We find an abundance of published NAPS releases in community newspapers, both in print and online.

What else should our readers know?
NAPS will be celebrating our 60th anniversary next year, and to quote one of many editors who loyally use our service, "You are the editor's friend - you are always there when we need you.”

Please provide your contact information
Gary Lipton

NAPS (North American Precis Syndicate)

501 Fifth Ave., 9th Floor

New York, NY 10017

glipton@napsnet.com

646-495-5913

NewsUSA

Is your service paid or free?
Our company provides FREE content without sponsorships/advertising.

What topics do you provide?
Automotive

Beauty

Bridal

Business

Careers

Entertainment

Family

Fashion

Financial

Food

Kid Features

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Seniors

Technology

Women's Interests

Other (please specify) Lifestyle, Opinion

What sets your service apart from other content providers?
30+ years, AP Style compliant, FREE, all formats.

What online offerings do you have available for publishers?
www.newsusa.com/articles fresh, original, lifestyle

How can your online offerings be useful to Community Newspaper publishers?
Pitch local advertisers with articles on products they sell

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please elaborate your answer.
Costs for editors and writers keep rising squeezing cash flow, free high-quality content from a reliable source saves that money.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Yes, many say our fill editorial has helped them sell ads, fill pages and the cash4clips has been a reliable cash flow for emailing back tearsheets. Newspapers love our fill copy and our cash4clips program.

What else should our readers know?
30 years ago this June we started business as a camera ready filler editorial magazine as an insert in Publishers Auxiliary as an Associate Member of NNA.

Please provide your contact information
Rick Smith

NewsUSA

1069 West Broad St., #205

Falls Church, VA 22046

rsmith@newsusa.com

703-508-8700

Newspaper Toolbox 

Is your service paid or free?
Our company provides subscriber-PAID content

If PAID, how do users pay?
Flat monthly rate.

What topics do you provide?
Automotive

Beauty

Bridal

Business

Careers

Crosswords

Family

Fashion

Financial

Food

Kid Features

Health

Home Improvement

Holiday

Lawn & Garden

Parenting

Pets

Puzzles (e.g. Sudoku)

Seniors

Sports

Technology

Women's Interests

Other (please specify) Ongoing revenue opportunities.

What sets your service apart from other content providers?
We cater to the newspaper sales team.

What online offerings do you have available for publishers?
Everything that we provide can be used online as well as in print.

How can your online offerings be useful to Community Newspaper publishers?
Our online offerings can save time, and allow newspapers to reach their readers who are online already.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please elaborate your answer to question 7.
Quality content is the key.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Visit our website at www.newspapertoolbox.com and check out the testimonials.

What else should our readers know?
We provide ongoing training webinars to help newspapers plan well in advance. A library of ready to sell ads and long term ad campaigns to help salespeople stay away from the week to week selling, online interactive sales calendar helps them plan well in advance.

Please provide your contact information
Susie Slifer

Newspaper Toolbox 

104 Jeanna Lane

Falling Waters, WV 25419

susie@newspapertoolbox.com

304-274-1212

NTVB Media

Is your service paid or free?
Our company provides FREE content without sponsorships/advertising. NTVB Media currently provides content at no cost, and we have plans to provide sponsorships/advertising in 2017.

What topics do you provide?
Entertainment

What sets your service apart from other content providers?
A few things. Our brands are among the most recognizable in the entertainment and newspaper industries, including TV Guide Magazine and TV Weekly. Due to our stature in the industry, we have ongoing access to the top stars and personalities in television entertainment and provide weekly interviews with top stars. Through our syndication program, we also allow newspapers to advertise our products at deep discounts from newsstand prices. We also provide advertisements for NTVB Media publications to run in the print edition of newspapers. And we offer widgets that newspapers can embed in their websites to help people find shows of interest and to set reminders for them.

What online offerings do you have available for publishers?
Our content is available for print and online uses. We provide widgets to help site visitors find shows and sporting events of interest and to set reminders for them. Our widgets also allow site visitors to find shows on major streaming services along with direct links to those shows. We also provide embed-able video.  And all of our content is available through an API, through XML, or simply by download.

How can your online offerings be useful to Community Newspaper publishers?
The average American watches 4.3 hours of television daily according to a June 2016 study by Nielsen. For many people, however, the decision process for what to watch has become somewhat frustrating. For example, this past Fall season, there were 1,500 new shows for people to choose from, compared with less than 100 news shows 10 years ago. Our offerings provide editorial guidance to community newspapers' audiences that help people to enjoy TV, the most prevalent leisure-time activity, to its fullest.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please elaborate your answer to question 7.
It's pretty clear that as newspapers make cuts and still need to provide news and information, that they look to other sources to fill those news holes—and allow the staff remaining at papers to focus their efforts on local content.

Please provide your contact information
Dan Criscenti

NTVB Media

209 Park Drive

Troy, MI 48083

dcriscenti@ntvbmedia.com

313-510-3564

Pro Football Weekly/Shaw Media

Is your service paid or free?
All content is free, we just ask for an ad position for our national sponsor

What topics do you provide?
Sports

Other (please specify)  Professional football content including analysis, complete draft coverage, free agency, fantasy football and exclusive inside scoop from around the league.

What sets your service apart from other content providers?
Pro Football Weekly has been covering the NFL for 50 years!

What online offerings do you have available for publishers?
Partners have access to FREE content ready for print and online with ad spots to gain revenue. PFW produces five short videos each week covering analysis, injury updates, fantasy football and more. All videos are available for partners website.  PFW has a national audience including our Pro Football Weekly TV Show reaching 42 million homes weekly throughout the season. In addition, three national magazines are produced annually including the NFL Draft Guide, NFL Preview and Fantasy Football Guide, which are sold at retail outlets across the country. Profootballweekly.com is averaging over 1 million page views each month!

How can your online offerings be useful to Community Newspaper publishers?
All of our content is available for partner websites. In addition, we produce weekly videos that can be used on publishers, websites and social media. These videos are one-two minutes in length and cover all things NFL.

Partners can drive traffic to their website through high quality NFL content.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please elaborate your answer to question 7.
In 2016 PFW continued to produce a weekly tab into Chicago area newspapers representing over 400,000 in circulation. In addition, PFW expanded audience by picking up publishing partners across the country adding additional circulation of over 300,000. In 2016, PFW partnered with TownNews.com and have made the NFL content available to all of their content exchange partners.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Albuquerque Journal carried our PFW content for the 2016 season.  Joe Leong said they have had great reader feedback and is looking forward to what we are offering in 2017.

What else should our readers know?
Pro Football Weekly is celebrating it's 50th anniversary in 2017! PFW is a product of Shaw Media, the third oldest, continuously owned and operated family newspaper in the nation.  Shaw Media's legacy success dates back to 1851.

Please provide your contact information
Laura Shaw

Pro Football Weekly/Shaw Media

7717 S. Route 31

Crystal Lake, IL 60014

LShaw@shawmedia.com

630-709-4497

Social News Desk 

Is your service paid or free?
Our company provides a paid tool to manage Social Media.

Flat monthly rate

What topics do you provide?
Everything!

What sets your service apart from other content providers?
We are the only social media tool made specifically for media.

What online offerings do you have available for publishers?
Publishers are able to use our online dashboard to manage social media and generate revenue for their publications.

How can your online offerings be useful to Community Newspaper publishers?
They can generate revenue by selling sponsored social media posts to their advertisers.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing

Please elaborate your answer.
We are seeing more and more ownership groups syndicate content to disperse across a number of properties.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Morris Communications credits successful Hurricane Coverage across multiple markets to our software.

What else should our readers know?
That we'll take their social media to the next level! Much needed in the newspaper industry.

Please provide your contact information
Kim Wilson

Social News Desk 

2212 Amherst Ave.

Orlando, FL 32804

kwilson@socialnewsdesk.com

407-595-0901

TinBu LLC

Is your service paid or free?
Our company provides subscriber-PAID content

If PAID, how do users pay?
Flat monthly rate

What topics do you provide?
Comics

Crosswords

Entertainment

Sports

Other (please specify) Lottery results, Horoscopes

What sets your service apart from other content providers?
Our data is interactive and generates additional page views, etc., for the client.

What online offerings do you have available for publishers?
A lot.

How can your online offerings be useful to Community Newspaper publishers?
We provide local content.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please provide your contact information
Jim Schonewolf

TinBu LLC

3 W. Garden St.

Pensacola, FL 32502

schonewolfj@yahoo.com

850-292-4272

TownNews.com

Is your service paid or free?
Our company provides FREE content without sponsorships/advertising.

If PAID, how do users pay?
We integrate with paid services but don't charge.

What topics do you provide?
Automotive

Business

Entertainment

Family

Financial

Food

Health

Home Improvement

Lawn & Garden

Pets

Sports

Other (please specify) news, politics, outdoors, agriculture.

What sets your service apart from other content providers?
It allows local content creators to generate revenue from creating content. It also provides access to local and regional content not typical in national exchanges.

What online offerings do you have available for publishers?
We have a full suite of Content Management and business services for publishers.

How can your online offerings be useful to Community Newspaper publishers?
Our products are specifically geared towards community newspaper publishers and allow them to provide a robust suite of online services to their users.

Does the use of syndicated content seem to be growing or declining in our industry?
Growing.

Please elaborate your answer.
We have more than 400 customers participating in our content exchange program. This number continues to grow. The average number of pageviews from syndicated content per site has doubled in the past two months.

Do you have any success stories among your community newspaper clients? If so, let us know if we may contact you for possible story leads. Tell us a little about the success you've seen.
Success varies from site to site, but some customers have seen double-digit pageview growth from using syndicated content. Yes you may contact us for story leads.

What else should our readers know?
Users no longer feel constrained by geographical boundaries when it comes to news consumption. It is more important to have the content than to source the content. Looking at syndication sources allows newspapers to focus their resources on local content while still providing their users a robust amount of information in one location. The old hyper-local adage is only partially true for today's news consumers. They want great local news, but they also expect access to a much broader set of information. If they don't read it on your site they are going to read it somewhere else. I also don't believe valuable syndicated content is something you have to pay for anymore. Evaluate where you have gaps in your coverage and start looking for partners to fill those gaps.

Please provide your contact information
Tim Turner

TownNews.com

1510 47th Ave.

Moline, IL 61265

tturner@townnews.com

309-743-0800, x1095

