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2015 
Better Newspaper Advertising Contest
WINNERS

(Winners listed A-Z by newspaper)
Note: Winners must remain members in good standing with NNA through Oct. 2015 to remain eligible for this year’s awards.
Antelope Valley Press, Palmdale, California
First Place, Best Sales Promotion Section or Edition, Daily Division. Entry Title: AV Scrapbook. Judges' Comments: "This was a fabulous section, full of useful information and wonderful photographs. I'm sure it will be a keepsake and kept around the household for years to come."

First Place, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Beverly Hills Institute of Plastic Surgery. Judges' Comments: "What can I say? These jumped off the page and grabbed the reader's attention."

First Place, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Tapia's Pumpkin Patch. Judges' Comments: "This ad makes me feel like the pumpkin patch is fun. Sticking to one font and creating three sections helped make what would have been way too much stuff work well in a small space. Strong structure and simplified font choices helped this ad stand out from the rest."

Second Place, Best Advertising Idea, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Black Friday Deals. Judges' Comments: "I like the way you generated excitement in anticipation of the upcoming edition."

Second Place, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Lancaster Performing Arts Center (LPAC). Judges' Comments: "Great graphic work! Very impressive."

Second Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 10,000-15,999. Entry Title: Lancaster Performing Arts Center (LPAC). Judges' Comments: "Stunning ad. Great use of photos and attention to detail; the reflection of the bottom row of photos was a nice touch. Well done."

Third Place, Best Advertising Idea, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Advertising Works. Judges' Comments: "Great self promotion. We so often forget to promote ourselves."

Third Place, Best Multiple Advertiser Section, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: BLVD Association. Judges' Comments: "Very nice, eye-catching piece."

Third Place, Best Sales Promotion Section or Edition, Daily Division. Entry Title: Dining and Entertainment.   Judges' Comments: "Beautiful section that showcased each dining establishment with vivid color. It made me want to try each and every one."

Third Place, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: AV Veterinary Center. Judges' Comments: "Very eye catching."

Third Place, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Extensions Dance. Judges' Comments: "A strong visual and dramatic black background was somewhat compromised with too much type and too many fonts. If this were a little more simplified, it could have been the top ad."

Third Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 10,000-15,999. Entry Title: Helm Vision.   Judges' Comments: "Beautiful design, simple and clean layout - very eye catching!"

Third Place, Best Small-Page Ad, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Monticello Salon.   Judges' Comments: "This little-black-dress of an ad focuses attention on the salon and on the sale item through the use of elegant but contrasting fonts, subtle shading, and a half-face image that entices even as it recedes into the background."

Honorable Mention, Best Multiple Advertiser Section, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Spa Page (Indulge, Escape & Relax). Judges' Comments: "Nice! It has a spa-like look to it with nice use of colors."

Honorable Mention, Best Sales Promotion Section or Edition, Daily Division. Entry Title: Mother's Day. Judges' Comments: "This was an unusual and delightful take on a common theme. I'm sure every child who drew a picture had their mom, grandmas, uncles, aunts, etc., buy a copy of the paper. Clever and an example of thinking outside the box."

Honorable Mention, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: High Desert Medical Group Senior Expo. Judges' Comments: "Loved the theme!"

Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 10,000-15,999. Entry Title: Katz N Jammers. Judges' Comments: "Eye catching ad filled with well−organized information. Fun theme, well suited for the client."

Honorable Mention, Best Use of Ad Color, Daily & Non-daily Division, circ. 8,000-15,999. Entry Title: Nico's Dining. Judges' Comments: "Great ad design, eye catching, colorful and well organized."

The Ark, Tiburon, California
Third Place, Best Use of Local Photography in Ads, Daily & Non-daily Division. Entry Title: The Caprice. Credit(s): Staff. Judges' Comments: "The use of photography in this ad made me want to stop by for dinner and enjoy the beautiful view. Simple and well-composed."

The Blackshear Times, Blackshear, Georgia
First Place, Best Advertising Idea, Daily & Non-daily Division, circ. less than 10,000. Entry Title: South Georgia Endoscopy. Judges' Comments: "Eye-catching layouts and great content highlighting Colorectal Cancer Month. Effective series of ads using area residents to tell their personal success stories. Especially effective was the ad featuring a father who [was tested] ‘for my boys.’ I know I'm getting tested."

First Place, Best Series Ad Idea, Black & White, Daily & Non-daily Division. Entry Title: Bennett, Bennett & Johnson Insurance Agency. Judges' Comments: "Great campaign! Captures the reader's attention; draws him in."

Second Place, Best Series Ad Idea, Black & White, Daily & Non-daily Division. Entry Title: South Georgia Endoscopy. Judges' Comments: "Very good campaign with an important message. You made me want to make an appointment to get screened."

Second Place, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Management South Agency Inc. Judges' Comments: "Great headline supported by a strong, challenging message to the graduating class of 2014. It is an eye-catching, well-designed ad all around. Superb typography choices."

Third Place, Best Series Ad Idea, Black & White, Daily & Non-daily Division. Entry Title: Satilla Foot & Ankle.   Judges' Comments: "Very creative. Good campaign."

Brentwood Press, Brentwood, California
First Place, Best Advertising Idea, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Delta Scrap & Salvage. Judges' Comments: "This was very creative. I liked how you thought ‘outside the box’ to develop a successful campaign for your customer."

First Place, Best Sales Promotion Section or Edition, Non-daily Division, circ. 10,000 or more. Entry Title: All About Pets Holiday Guide. Judges' Comments: "I loved this special section devoted to pets. Loved the cover, great layout, loved every ad. Overall a great product. Nice job!"

Third Place, Best Use of Ad Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Big B Lumber.   Judges' Comments: "Clean ad."

Buffalo Bulletin, Buffalo, Wyoming
First Place, Best Small-Page Ad, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Bozeman Trail, Meadowlark. Credit(s): Stacy Bronson. Judges' Comments: "Great, dominant visual; signals to the reader immediately what the ad is about. Advertiser and account rep were disciplined about only selling ONE thing in the ad, instead of trying to sell multiple things the restaurant had to offer. Ad pops."

Second Place, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Bank of Buffalo. We can Help. Credit(s): Stacy Bronson and Robb Hicks. Judges' Comments: "Very clean ads"

Second Place, Best Use of Ad Color, Daily & Non-daily Division, circ. less than 8,000. Entry Title: Lodges of the Bighorns. Credit(s): Stacy Bronson. Judges' Comments: "Gorgeous pictures, catches the eye, very clean"

Second Place, Best Use of Local Photography in Ads, Daily & Non-daily Division. Entry Title: It's a Kick. Credit(s): Stacy Bronson, Tom Milstead and Robb Hicks. Judges' Comments: "This was so simple but caught the reader's eye. It tied in with the theme very well."

Honorable Mention, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Buffalo Bulletin newspaper promotion. Credit(s): Buffalo Bulletin Staff. Judges' Comments: "Be there or be uninformed" - great catchphrase!"

Community Impact Newspaper - Cy-Fair Edition, Pflugerville, Texas
First Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Cypress YoungLife. Credit(s): Jackie Brunk. Judges' Comments: "Clean, fresh design makes this a top contender in the category. Unique background and use of red color set the design apart. Well done!"

Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Copperfield Bowl. Credit(s): Shawn Epps. Judges' Comments: "The angle of the background photo is awesome; love the way that grabs the reader's attention. Well designed ad with coupons. Nice job."

Community Impact Newspaper - Central Austin Edition, Pflugerville, Texas
Second Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Community Impact Newspaper. Credit(s): Derek Sullivan. Judges' Comments: "Good use of design elements to draw attention to website offerings."

Community Impact Newspaper - Georgetown Edition, Pflugerville, Texas
Second Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Georgetown Farmers Market. Credit(s): Cathy Chedrawi. Judges' Comments: "Great ad - I love the colorful background photo and the choice of fonts. Clearly a top ad in the category!"

Community Impact Newspaper -  Plano Edition, Pflugerville, Texas
Second Place, Best Use of Ad Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Renters Warehouse. Credit(s): Virginia Otto-Hayes. Judges' Comments: "The pink and the blue work well together."

Community Impact Newspaper - Grapevine/Colleyville/Southlake Edition, Pflugerville, Texas
Second Place, Best Small-Page Ad, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Smoothie Factory. Credit(s): Jean Henric. Judges' Comments: "Splashes of color flow to the images of ingredients and products, suggesting splashes of flavor will be yours at the Smoothie Factory. The similarly colored center strip, with its rational reason to indulge stated in knockout text, imposes order on the fruity free-for-all. Location information is just above the BOGO offer, and the name of the business and slogan appear at the top, all easily read. Jean Henric’s ad is an effective example of an ad that can be read not just top-to-bottom but also bottom-to-top or center-out."

Community Impact Newspaper - Round Rock/Pflugerville/Hutto Edition, Pflugerville, Texas
First Place, Best Use of Ad Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: Mays Street Boutique. Credit(s): Erin Behncke. Judges' Comments: "Gorgeous ad, very well put together."

Third Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: City of Georgetown. Credit(s): Ethan Hill. Judges' Comments: "The background photo is perfect for this ad. Great design for a lot of information, well organized and easy to read, as well as fun to look at!"

The Edgerton Reporter, Edgerton, Wisconsin
Honorable Mention, Best Multiple Advertiser Section, Non-daily Division, circ. less than 5,000. Entry Title: Lakes Edition. Credit(s): Diane Everson and staff. Judges' Comments: "Nice! Good mix of information through effective ads and interesting articles."

Honorable Mention, Best Multiple Advertiser Section, Non-daily Division, circ. less than 5,000. Entry Title: Book and Film Festival promotional piece and program. Credit(s): Diane Everson and staff. Judges' Comments: "Even though this section doesn't contain color, it's effective and eye-catching. Proof that b/w can work well if done right!"

The Ellsworth American, Ellsworth, Maine
First Place, Best Multiple Advertiser Section, Non-daily Division, circ. 5,000-9,999. Entry Title: The Big Freeze. Credit(s): Staff. Judges' Comments: "Absolutely beautiful photography and good supportive advertising"

Second Place, Best Advertising Idea, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Draw Your Mom. Credit(s): Erin Hardison. Judges' Comments: "What a great advertising promotion to encourage subscriber engagement, increased circulation and a bump in advertising inches. Cute and adorable promotion, but also effective and, most significantly, profitable."

Second Place, Best Public Notice Section, Daily & Non-daily Division. Entry Title: Public Notice Section. Credit(s): Staff. Judges' Comments: "Easy to find and read. Neat, uncluttered."

The Galena Gazette, Galena, Illinois
Third Place, Best Advertising Idea, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Give Us a Shot. Credit(s): Jay Dickerson. Judges' Comments: "Creative design and headline elevates this ad above honorable mention.”
Honorable Mention, Best Multiple Advertiser Section, Non-daily Division, circ. 5,000-9,999. Entry Title: Galena Gazette Veteran Section. Credit(s): Staff. Judges' Comments: "Obviously a lot a effort put into this nice product."

The Holyoke Enterprise, Holyoke, Colorado
Honorable Mention, Best Advertising Idea, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Holiday Gift Guide. Credit(s): Darci Tomky. Judges' Comments: "A nice, new twist on an old theme.”
Hood County News, Granbury, Texas
First Place, Best Use of Ad Color, Daily & Non-daily Division, circ. 8,000-15,999. Entry Title: Cactus Flower - Transition into Spring. Judges' Comments: "Beautiful ad! Loved the textures at top and bottom, and the white behind products really made them pop. Well done."

Second Place, Best Small-Page Ad, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Vision City.   Judges' Comments: "Good use of graphic and strong headline to show reader benefit. Nice job!"

Honorable Mention, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Quail Park. Judges' Comments: "Great promotion and the advertisement supports the message."

Jackson Hole News&Guide, Jackson, Wyoming
First Place, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Altamira Art Shows. Credit(s): Staff. Judges' Comments: "I love these ads."

First Place, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. less than 10,000. Entry Title: WRJ Home Design Studio. Credit(s): Andy Edwards, Sarah Grengg, Lydia Redzich. Judges' Comments: "Clean, dynamic ad. Proof that ‘Less is More!’ Upon seeing this ad, the consumer would have to be intrigued enough to call for a quote. That's the newspaper's job: get the reader interested."

Second Place, Best Use of Ad Color, Daily & Non-daily Division, circ. 8,000-15,999. Entry Title: The Jackson Bootlegger. Credit(s): Andy Edwards, Sarah Gregg, Lydia Redzich. Judges' Comments: "Simple ad with a big impact showcases the product beautifully."

Third Place, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Teton Eye Clinic. Credit(s): Andy Edwards, Sarah Gregg, Lydia Redzich. Judges' Comments: "Cute, clever graphic. I chuckled out loud. Simple and to the point."

The Journal, Crosby, North Dakota
First Place, Best Sales Promotion Section or Edition, Non-daily Division, circ. less than 10,000. Entry Title: Journal Publishing Honor Roll of Business. Credit(s): Journal Publishing Staff. Judges' Comments: "Great section! Loved the way businesses were highlighted through salutes."

Honorable Mention, Best Multiple Advertiser Section, Non-daily Division, circ. less than 5,000. Entry Title: Journal Christmas greetings tab. Credit(s): Journal Publishing Staff. Judges' Comments: "Love the use of the children's letters to Santa!"

Leelanau Enterprise, Lake Leelanau, Michigan
Third Place, Best Sales Promotion Section or Edition, Non-daily Division, circ. less than 10,000. Entry Title: Color Tour Guide. Judges' Comments: "Very good section."

The Livingston Parish News, Denham Springs, Louisiana
First Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. 10,000-15,999. Entry Title: School News 1, School News 2. Credit(s): Paul Hatton. Judges' Comments: "Nice promotion using the school as community news. Nice headlines with crisp clear fonts in the ads along with an appropriate photo. Good job."

First Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. 10,000-15,999. Entry Title: James Drugs. Credit(s): Paul Hatton. Judges' Comments: "Love the concept and unique design. Striking ad that clearly shows the business off."

First Place, Best Small-Page Ad, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Easter Egg Hunt. Credit(s): Paul Hatton. Judges' Comments: "Can’t help chuckling at this bold bunny’s invitation to join the fun, with date and time clearly stated. Then the eye travels down to the softly shaded egg, on which the rabbit rests and which highlights more information about the event, and then to the grass in which the egg nestles and on which the location and contact information are listed in reversed type. Hatton’s ad demonstrates a number of contrasting elements flowing together smoothly to create an effective whole."

Second Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. 10,000-15,999. Entry Title: Anywhere. Credit(s): Paul Hatton. Judges' Comments: "Nice ad showing all the places this newspaper is available to read such as on your phone, tablet, etc. Nice use of photos to show each place. I especially liked how the newspaper was incorporated on each device. All around, a nice ad for the promotion of the newspaper."

Second Place, Best Sales Promotion Section or Edition, Non-daily Division, circ. 10,000 or more. Entry Title: Graduation. Credit(s): Staff. Judges' Comments: "Very tasteful section for graduation - especially since you have a lot of graduates! Good job on all the ads. I especially liked the one devoted to a specific senior. The ads worked well, as a majority of them were the same size and really added to the look of the section. I imagine this section will be a nice keepsake for the graduates."

Second Place, Best Single Ad Idea, Black & White, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Yale. Credit(s): Paul Hatton. Judges' Comments: "Strong image and horizontal format helped this ad stand out. Leading with the logo of the dentist is a big no-no, but it was still a clear winner."

Third Place, Best Use of Ad Color, Daily & Non-daily Division, circ. 8,000-15,999. Entry Title: James Drugs. Credit(s): Paul Hatton. Judges' Comments: "Such a unique ad design really stands out among the entries."

Honorable Mention, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Antons 1, Antons 2, Antons 3. Credit(s): Paul Hatton. Judges' Comments: "This was a great ad series in a very tough category."

Miami Today, Miami, Florida
First Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. 16,000 or more. Entry Title: If you need to know first, you need Miami Today. Credit(s): Miami Today Staff. Judges' Comments: "Thorough job promoting value of newspaper to subscribers."

Mount Desert Islander, Bar Harbor, Maine
Second Place, Best Multiple Advertiser Section, Non-daily Division, circ. less than 5,000. Entry Title: Delish. Credit(s): Staff. Judges' Comments: "Love this section. Great use of color, very creative and eye-catching ads. Now I'm hungry!"

Third Place, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Stanley Subaru. Credit(s): David Fickett. Judges' Comments: "This is a very clever idea−worked well."

The North Scott Press, Eldridge, Iowa
Second Place, Best Multiple Advertiser Section, Non-daily Division, circ. 5,000-9,999. Entry Title: Remembering the North Scott Honor Flight. Credit(s): Staff. Judges' Comments: "Impressive theme carried out nicely throughout entire issue."

The Northern Light Region, Baudette, Minnesota
Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: "No L" Baudette Municipal Liquors. Credit(s): Mike Hovde. Judges' Comments: "Clever!!"

The N'West Iowa REVIEW, Sheldon, Iowa
First Place, Best Use of Ad Color, Daily & Non-daily Division, circ. less than 8,000. Entry Title: Building Project. Credit(s): Krystal Poppema. Judges' Comments: "Well thought out, clean ad."

Second Place, Best Classified Section, Daily & Non-daily Division. Entry Title: The N'West Iowa REVIEW Classifieds. Judges' Comments: "These pages are jam packed with display ads. I was impressed by some of the ads that clearly took the perspective of the buyer: "Frustrated in your job?" or "You can be a winner with us." Too many ads in most newspapers take the advertiser's perspective, not the users."

Honorable Mention, Best Use of Local Photography in Ads, Daily & Non-daily Division. Entry Title: Congratulations, West Lyon. Credit(s): Amanda Vande Griend. Judges' Comments: "The photos stood out without being overwhelming. I liked the use of different fonts to break up the ad layout and draw attention to each photo."

The Ozona Stockman, Ozona, Texas
Third Place, Best Small-Page Ad, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Vote for Ryan Bean. Credit(s): Susan Calloway. Judges' Comments: "Eye catching, informative political election ad."

The Pagosa Springs SUN, Pagosa Springs, Colorado
Third Place, Best Multiple Advertiser Section, Non-daily Division, circ. less than 5,000. Entry Title: Pagosa Springs Official Visitors Guide - Summer. Credit(s): Pagosa Springs SUN staff. Judges' Comments: "Beautiful!"

Palatka Daily News, Palatka, Florida
First Place, Best Multiple Advertiser Section, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Salute - Honoring Those Who Serve. Judges' Comments: "Outstanding! Incorporating the features on veterans in the section really gave the piece a personal feel. The ads are all clean and clear with a distinct message. Love this."

First Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Beck Chrysler Dodge Jeep - Family Legacy. Judges' Comments: "Gorgeous ad. Great use of photography and wording."

Second Place, Best Sales Promotion Section or Edition, Daily Division. Entry Title: Very Merry Gift Guide.   Judges' Comments: "A very well-done section with color placed strategically and effectively."

Palatka Daily News, Palatka, Florida
Honorable Mention, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Partnerships That Work! Judges' Comments: "Love these ads. The testimonials really make the reader take notice."

South Pasadena Review, South Pasadena, California
Honorable Mention, Best Sales Promotion Section or Edition, Non-daily Division, circ. less than 10,000. Entry Title: Design an Ad. Credit(s): Various Middle School Students. Judges' Comments: "Very cute ads by the kids."

The St. Louis American, Saint Louis, Missouri
Second Place, Best Multiple Advertiser Section, Daily & Non-daily Division, circ. 10,000 or more. Entry Title: Diversity: A Business Imperative. Judges' Comments: "Excellent concept with effective execution. Very well done."

The Taos News, Taos, New Mexico
First Place, Best Classified Section, Daily & Non-daily Division. Entry Title: El Mercado 2014. Credit(s): various.  Judges' Comments: "Colorful and well organized. These covers are efficient and clean. I would have liked to have seen the rest of the section."

First Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Success Stories 2014. Credit(s): various. Judges' Comments: "Nice! Love the use of the quotes and the historic photos."

Second Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Best of Taos Promotion 2014. Credit(s): various. Judges' Comments: "Well done! Beautiful graphics and effective conversational tone. These ads make me want to visit."

Second Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Taos Farmers Market. Judges' Comments: "Fantastic photo−really gets the idea of a farmers' market across. Love this!"

Third Place, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Visitor Guide Promotion 2014. Credit(s): various.  Judges' Comments: "Spectacular choice of photos for this piece!"

Third Place, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Gorge Bar & Grill. Judges' Comments: "Fantastic! Makes me want to go sit at that bar!"

Honorable Mention, Best Series Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Pro Tax & Accounting Services, Series 2014. Credit(s): various.  Judges' Comments: "Very Creative"

Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Taos Pueblo Souvenirs. Judges' Comments: "Adorable! Love the kids."

Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Taos Pueblo Honors. Judges' Comments: "Very effective!"

Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Clarke & Co. Judges' Comments: "Love the photo!"

Honorable Mention, Best Single Ad Idea, Color, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Lambert's of Taos. Judges' Comments: "Great ad−the use of ‘voted best’ lines really makes a case for visiting!"

Vilas County News-Review, Eagle River, Wisconsin
First Place, Best Use of Local Photography in Ads, Daily & Non-daily Division. Entry Title: Derby thank you ad. Credit(s): Kurt Krueger, Gary Ridderbusch. Judges' Comments: "The compilation of photos gave a very personal look at the event and the enthusiasm around it. The colors were brilliant and the composition was spot-on."

The Waushara Argus, Wautoma, Wisconsin
First Place, Best Multiple Advertiser Section, Non-daily Division, circ. less than 5,000. Entry Title: Kids Design an Ad. Credit(s): Marge Williams, Mary Kunasch. Judges' Comments: "This is AMAZING. Seriously. I love it. I want to hire whoever came up with this idea! A plus for the businesses because their kid-created ads will be well seen (and could be used for future advertising), plus an educational experience for the kids. Brilliant!!"

Third Place, Best Use of Ad Color, Daily & Non-daily Division, circ. less than 8,000. Entry Title: O'Malley and Floss Greenhouse. Credit(s): Marge Williams. Judges' Comments: "Cute and creative idea; the colors work well together."

Wise County Messenger, Decatur, Texas
First Place, Best Public Notice Section, Daily & Non-daily Division. Entry Title: Sex Offenders. Credit(s): Messenger Staff. Judges' Comments: "Horrifying, but very effective."

Second Place, Best Sales Promotion Section or Edition, Non-daily Division, circ. less than 10,000. Entry Title: Holiday Gift Guide. Credit(s): Messenger Staff. Judges' Comments: "Great holiday gift guide."

Third Place, Best Multiple Advertiser Section, Non-daily Division, circ. 5,000-9,999. Entry Title: Twice as Nice. Credit(s): Messenger staff. Judges' Comments: "Very nice"

Honorable Mention, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Subscribe - Comic Book/Pop Art Series. Credit(s): Todd A. Griffith. Judges' Comments: "Fantastic! There's no way to look at the page and not see these fun, bold ads!"

Honorable Mention, Best Newspaper Promotion, Daily & Non-daily Division, circ. less than 10,000. Entry Title: Meet the Mess. Credit(s): Todd A. Griffith. Judges' Comments: "This puts a very personal touch on the people behind the newspaper. Very effective!"
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