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Despite a week’s worth of  dire 

weather warnings from forecasters, few 

residents could imagine the torrents of  

rain that swept through South Carolina 

the fi rst week in October, and they cer-

tainly could not have expected to face a 

1,000-year fl ood of  Biblical proportions. 

Rainfall ranged from 6.3 inches in the 

western South Carolina town of  Greer 

to 24.75 inches in Kingstree, located 

about 75 miles from the coast.

In that historic fl ood, raging water 

completely cut off  outside access to 

the tiny town of  Kingstree. Although 

the state’s romantic low country, 

south of  Myrtle Beach, is accustomed 

to fl ooding anytime there’s a heavy 

rainfall, the residents there were not 

prepared for the onslaught of  water 

that fl owed in from upstate. In the cen-

ter of  the state, Sumter was a mess.

Through it all, newspapers serving 

those communities managed to report 

the news and fi nd ways to get the news 

to their readers.

KINGSTREE NEWS

Kingstree is a small town in eastern 

South Carolina, home to 3,321 people 

and marked by the Black River that 

runs right through the heart of  the 

town. Many homes and businesses 

thrive along the picturesque river.

At 12 feet, the Black River will over-

fl ow its banks. After nearly 25 inches 

of  rain poured down, the river could 

not be contained.

“It fi nally crested late Thursday 

night (Oct. 1) into early Friday morn-

ing at nearly 23 feet,” wrote Kingstree 

News Publisher Tami Rodgers in an 

e-mail.

On Oct. 4, the river was quickly 

rising. By Monday morning, a canal 

running directly through downtown 

Kingstree had overfl owed, triggering 

the start of  major fl ooding in the com-

munity. The next day, access into and 

ST. CHARLES, MO—Chip Hutcheson, 

publisher of  The Princeton (KY) Times 

Leader, was elected president of  the 

National Newspaper Association 

during the association’s 129th annual 

convention and trade show Oct. 3, 2015. 

He had been vice president.

Hutcheson succeeded John Edge-

combe Jr., publisher of  the Nebraska 

Signal in Geneva, NE, who became 

immediate past president.

Elected vice president was Matt Pax-

ton, publisher of  the News-Gazette in 

Lexington, VA. He had been treasurer.

Susan Rowell, publisher/regional 

manager, The Lancaster News/

Carolina Gateway, Lancaster, SC, was 

named treasurer. She had been Region 

3 director.

The NNA board voted to change 

which states are covered by the various 

regions earlier in the year, trimming 

the number of  regional directors from 

11 to 10.

“I remember when I was in the Army 

Reserve and the division commander, 

Gen. Lindsay Freeman, would always 

start a briefi ng with soldiers by saying 

‘It’s a great day 

to be a soldier in 

the United States 

Army.’ Well, it’s 

also a great day to 

be in community 

newspaper busi-

ness,” Hutcheson 

said to those in 

attendance. “Yes, a 

changing day. Yes, 

a challenging day. 

But the future of  

community news-

papers is bright, 

and this is a time 

when we face our 

challenges and 

remain strong to 

our commitment 

to be the voice in 

our community. 

We are community 

builders.

“This will be a 

year of  transition 

for NNA as we 

move to a new management company, but our public policy work will remain 

in the capable hands of  Tonda Rush. 

We’ll continue the valiant fi ght to see 

improvement in the way our newspa-

pers are delivered, we will oppose any 

efforts to impose an advertising tax, we 

will continue to fi ght the good fi ght for 

public notices to be in newspapers, and 

we will insist that open government is 

the best government.

“NNA’s mission does not change—

this association will work tirelessly 

on issues which are vital for our well 

being. It is time for us to rally the 

troops—to enlist as many newspapers 

as we can—to join our efforts to keep 

newspapers strong across this nation.

Appointed as directors were Michael 

Fishman, publisher of  the Citizen 

Tribune in Morristown, TN, for Region 

2; Keith Rathbun, publisher of  The 

Budget in Sugarcreek, OH, for Region 

4. Elected to the board were Matt Adel-

man, publisher of  the Douglas Budget/

Glenrock Independent in Douglas, WY, 

as Region 9 director; and Kara Cooper, 

co-publisher of  Casa Grande Valley 
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Torrential rain and fl ooding 

can’t stop SC newspapers

NNA selects IPA

for management

services

Kentucky publisher, Hutcheson, named NNA president

SEE PRESIDENT, PAGE 12

SEE FLOOD, PAGE 23

STANLEY SCHWARTZ | PUBLISHERS’ AUXILIARY

Chip Hutcheson, right, accepts the NNA President’s Gavel fr om 

outgoing NNA President John Edgecombe Jr. during the business 

mett ing at NNA’s 129th Convention and Trade Show in St. Charles, 

MO. For more coverage of the convention, see the themed section 

starting on Page 6.

National Newspaper Association 

President Chip Hutcheson, publisher 

of  The Times Leader in Princeton, KY, 

announced in October that NNA has 

selected Illinois Press Association to 

provide contract management services 

beginning in 2016.

NNA and IPA entered into an intent 

letter agreement during the 129th NNA 

Convention in St. Charles, MO.

NNA began a search for its new man-

agement organization in June 2015, 

after the board of  directors determined 

that contract management for NNA 

was the ideal option. The organiza-

tion has been managed since 2010 by 

its public policy company, American 

PressWorks Inc., which had expressed 

its desire to wind down its manage-

ment contract. Tonda Rush and APW 

will continue to provide public policy 

services to NNA from its current offi ce 

in Arlington, VA. After a brief  transi-

tion, the Columbia, MO, offi ce will be 

relocated to the IPA headquarters in 

Springfi eld, IL.

Hutcheson said comparing a number 

of  excellent proposals had challenged 

an appointed NNA Transition Team.

“Our board determined last summer 

that in today’s newspaper industry, 

shared services are the most effi cient 

SEE MANAGEMENT, PAGE 12

EILEEN KEITHLY | SOUTH STRAND NEWS, GEORGETOWN, SC

Many animals were left  in distress following the fl ooding. In Andrews, SC, volunteers 

used boats to guide a couple of horses to higher ground.



ISSUE	 THEME	 AD DEADLINE

Jan. 1	 All Things Classified	 Dec. 21, 2015

Feb. 1	 Buying & Selling Newspapers 	 Jan. 22, 2016
	
March 1	 Content/Obituaries	 Feb. 16, 2016

April 1	 All Things Printing	 March 21, 2016
 
May 1	 All Things Circulation	 April 20, 2016

June 1	 Newspapers Print And Web Design	 May 20, 2016

July 1	 Everything Advertising	 June 22, 2016				  

Aug. 1	 Human Resources/Health Care (NNA Convention Pre-Show)	 July 20, 2016

Sept. 1	 Revenue Ideas	 Aug. 24, 2016
	
Oct. 1	 Promoting Your Newspaper	 Sept. 15, 2016
	
Nov. 1	 NNA Convention & Trade Show Wrap-Up	 Oct. 19, 2016

Dec. 1	 Estate Planning	 Nov. 16, 2016

For advertising information, contact:
 

Wendy MacDonald
Director of Advertising

913-461-3721
Fax: 913-859-9275
wendy@nna.org

National Newspaper Association
900 Community Drive, Springfield, IL 62703

Stan Schwartz
Publishers’ Auxiliary Managing Editor

573-639-1345
stan@nna.org

Publishers’ Auxiliary Editorial Calendar and Ad Deadlines—2016



Readership

NNA Members Report...

	 Publishers’ Auxiliary, a 3,900+ circulation monthly tabloid, is the go-to publication for more than 2,100 
National Newspaper Association member newspaper companies—America’s independent community papers, 
both weeklies and dailies.

The NNA member family includes newspapers from such groups as:

Circulation

Pub Aux pass-along rate: 2.9 readers per copy

Readership

Pub Aux readers have the power to purchase

•	 Landmark Community Newspapers
•	 Community Publishers Inc.
•	 Brehm Communications
•	 CNHI Inc.
•	 Ogden Newspapers
•	 Hersam Acorn Newspapers

•	 Granite Publications Inc.
•	 The Dolan Media Co.
•	 Lancaster Management
•	 Community Newspapers Inc.
•	 Packet Publications
•	 Civitas Media LLC

And other prize-winning community newspaper groups and newspapers of excellence such as the
•	 The Taos (NM) News
•	 Jackson Hole (WY) News and Guide
•	 The Ellsworth (ME) American

•	 The N’West Iowa REVIEW, Sheldon, IA
•	 The Imperial (NE) Republican
•	 The Times Leader, Wilkes-Barre, PA

Pub Aux is the place for publishers to find the how-to articles they need for success. Compatible editorial in 
themed issues help your message reach interested readers.

Issues are sent to decision makers. Three times a year, in addition to its regular circulation, Pub Aux saturates 
newspaper offices in a given region, reaching both members and non-members.

Other interesting facts about Pub Aux readers: 
•	 Members are entitled to three copies of each issue, enabling distribution within circulation, advertising, IT, 
editorial and promotion departments, as well as publishers and GMs

•	 Pass along rate makes readership around 13,000 per issue
•	 About a third of NNA members own printing operations and report growth in their plants
•	 Most use the mail for delivery but are looking increasingly at news racks, alternate delivery and e-editions.
•	 Members respond to regular, informal surveys prior to our themed issues by Pub Aux Editor Stan Schwartz, 

gathering responses to industry trends, products and ideas. Advertisers booked for the issue receive sum-
mary results and tips on whether readers are interested, aware and open to new products and services. 

•	 While Pub Aux stories are never “sold” to advertisers, readers appreciate stories about our advertisers’ suc-
cessful customers, particularly with some how-to notes. Getting a customer mentioned is a great way to 
build brand awareness.



Join us in Franklin, TN, Sept. 22-24, 2016 for the NNA Annual Convention and Trade Show. Exhibiting at our 
annual Convention is a great way to connect with NNA members and an excellent complement to an advertise-
ment in PubAux. Vendors get 
the opportunity to meet with 
members on the trade show 
floor for that one-to-one in-
teraction that’s so conducive 
for making qualified contacts. 
Many meal functions and coffee 
breaks will be held in the exhibi-
tion hall, giving attendees more 
time to speak with vendors in a 
relaxed atmosphere.

Special discounts and preferred 
locations are available for Allied 
Members and Allied Partners. 
Contact Wendy MacDonald 
wendy@nna.org for more details 
and to reserve your space.

NNA Trade Shows

NNA Vendors Find Qualified Leads at the Annual Convention

Stan Schwartz | Publishers’ Auxiliary
NNA members meet with vendors during the 2015 NNA Annual Convention and Trade 
Show in St. Charles, MO.



Publishers’ Auxiliary Display Advertising Rates and Data—2016

Mechanical requirements
In order to provide you with the best possible 
reproduction and to avoid problems with 
missing fonts or artwork, we prefer to receive 
advertisements as PDFs. Your PDF must be 
created using Acrobat Distiller and all fonts and 
art must be embedded. When creating a PDF, 
please make sure the OPI function is turned off.
	 Should you be unable to produce a 
PDF, you may send your ad to us in any of 
the following formats: Adobe InDesign, 
QuarkXPress 4.1 or Photoshop 7.  If you choose 
any of these methods, you must include artwork 
and fonts. Please stuff any files, including PDFs, 
that are larger than 1 MB. 
	 •	Printed on a web offset press on 27.6 pound 

newsprint
	 •	Depth of column is 13½˝
	 •	Width of display ad column is 2½˝
	 •	Advertising page size is 10˝ × 13½˝
	 •	85 line screen
	 •	No bleeds
	  

Color requirements
	 •	Minimum 12pt for any type 

reversed out of 4 color
	 •	Minimum 10 pt for any type 

reversed out of one process 
color.

	 •	Do not use 4-color black. 
Use pure black only.

	 •	Resolution on photos should 
be 170-200.

  • Ink Saturation should be 
below 240.

 

*Pre-Pay Discounts
	 •	Pre-pay discount applies 

if payment is received in 
advance of the month of 
publication. Credit card 
payments must be processed 
in the month preceding 
publication.

Policies
Cancellation: Cancellations must be made in writing one month prior to closing date.

General: All advertising is subject to publisher’s approval. The publisher reserves the right to reject 
advertising which he feels is not in keeping with the publication’s standards or the policies of the 
National Newspaper Association.
	 Advertiser and advertising agency assume liability for all content (including text, 
representation and illustrations) of advertisements printed, and for any claims arising in connection 
against the publisher.
	 Cancellations must be received in writing one month prior to closing. Reading notices must 
include the word “advertisement.” Frequency rates apply based on a 12-month period from first inser-
tion. Spreads count as two single pages. When a contract is not completed, the advertiser will be short-
rated to the rate earned.
	 Publisher shall not be liable for any failure to print, publish or circulate all or any portion of an 
issue containing an advertisement if the failure is caused by acts of God, strikes, accidents or other 
circumstances beyond the publisher’s control. In consideration of the publication of an advertisement, 
the advertiser and its agency jointly agree to hold harmless the National Newspaper Association from 
and against all liabilities.

	 1×	 3×	 6×	 9×	 12×
Full Page	 $2,800	 2,695	 2,530	 2,360	 2,100
Magazine Page	 2,450	 2,300	 2,090	 1,630	 1,180
One-Half Page	 1,270	 1,175	 1,015	 830	 610
One-Quarter Page	 645	 595	 520	 415	 345
One-Eighth Page	 345	 325	 275	 235	 220
One-Sixteenth Page	 260	 245	 225	 205	 180
Product Service Directory	 n/a	 n/a	 155	 n/a	 130

Special positions
Priority will be given to 6× to 12× contract 
advertisers. Applies to black and white rate only.
Page 2 (opposite Profile)	 15%
Back Page	 20%
Guaranteed Position	 10%

Color
Black Plus One Color	 $125
Four-Color Process	 $150

Inserts
Size Cost Per 1,000
Under Four-Page Tab	 $130
Four-Page Tab	 $220
Eight-Page	 $270
Twelve-Page	 $300
Contact us for costs for larger sizes.

Mailing List Rental
Available to Allied Members & Partners	 Call

Discounts
5% to NNA members, 5% pre-pay discount*
10% to NNA Allied Partners

Standard sizes

	 Ad Type	 Size (W × H)

	 Full Page	 10˝ × 13½˝
	 Magazine Page	 7½˝ × 93/4˝
	 ½ Vertical	 5˝ × 13½˝
	 ½ Horizontal	 10˝ × 6½˝
	 ¼ Standard	 5˝ × 6½˝
	 1⁄8 Standard	 5 × 3¼˝
	 1⁄16 Standard	 2½˝ × 3¼˝
	 Product Service	 3¼˝ × 2˝



National Newspaper Association Friends Package

NNA Friends and NNA Friends Plus Packages 
The NNA Friends and NNA Friends Plus Packages let you stay in front of key decision-makers at 
community newspapers across the country by providing a cost-effective package price to reach 
NNA members throughout the year.

Other Benefits of the NNA Friends Packages 
l	 Includes a 5% discount on all additional advertising.
l	 Additional ads available at the 12x rate, or use the value of the Product & Services Directory 

ad toward a larger ad.

Allied Membership

Convention Booth

12x Publishers’ Auxiliary Product Service 
Directory Ad

Full NNA Mailing List – for one-time use

Website Button Ad – 12 months run of site

Full Page Program Ad

Logo Enhanced Program Listing

Friends Conference Sponsorship
And Registration Bag Insert

Total Value of Package
Friends Package Price

Allied Membership shows your industry support and 
gives you credibility. Included in your membership is 
a monthly subscription to Publishers’ Auxiliary—our 
member newspaper and gives you a 5% discount 
off all advertising. You’ll also receive a listing in 
the Allied member directory on the website and 
published twice per year in Publishers’ Auxiliary.

Join us at our annual Conference in San Antonio 
where you can meet key decision makers face to 
face. Also take advantage of the opportunity for 
pre and post-convention e-mailings to convention 
attendees, and exposure in Publishers’ Auxiliary

Ensure your services stay top of mind throughout 
the year with an ongoing advertisement in 
Publishers’ Auxiliary. Use the ad as included or 
upgrade to a larger ad. When a publisher goes 
looking for services like yours they’ll be sure to find 
you!

Once each year you may send a mailing to all NNA 
members. This list will be provided for one-time use.

Website Button Ad – 12 months   -  Receive front 
page visibility on our website with a button ad.

Get valuable exposure with an ad included in our 
Convention program.
Logo included in convention program exhibitor 
listing.
Receive increased visibility at our Annual Convention 
as a Friends Sponsor. You’ll receive recognition in 
Publishers’ Auxiliary, in our Convention program, on 
Convention signage and you may include an insert in 
our Registration Bags.

Value

$500

$950

$1,560

$300

$600

$300

$50

$500

NNA Friends
Package Price

Included

Included

Included

Included

Included

$3,910
$3,000

NNA Friends 
Plus

Package Price

Included

Included

Included

Included

Included

Included

Included

Included

$4,760
$3,700



Pub Aux Digital Edition Rates
Four-Color Opposite Front Cover
10 inch by 13.5 inch
1 Page $250
This space offers the unique position to be seen first by all Pub Aux digital 
edition readers and can include digital links. The digital edition is read by an 
average of 247 unique visitiors each month.

E-mail Leaderboard Ad
728 x 90 pixels
$200
Be seen first each month as digital Pub Aux readers are notified that the 
e-edition is available. Your leaderboard ad will appear at the top of each 
e-mail. Monthly e-mails go out to a distribution of about 5,900.

www.nnaweb.org Rates & Data
NNA’s homepage is an excellent resource tool for NNA members and those 
surfing the Web to find important links, service providers, breaking news 
and take advantage of membership benefits. There is a public and members-
only section. Ads are priced per month. The website currently averages 4,347 
unique vists per month. Leaderboard ads average 22 click throughs and 4,000 
impressions per month.
 
 
Monthly Rates	 Size (pixels)	 1x	 6x	 12x	 Location
Leaderboard	 728 × 90	 $175	 $150	 $125	 run of site
Button	 300 × 300	 $75	 $65	 $50	 run of site
Button	 300 × 300	 $375	 $325	 $250	 no rotation
3.1 Rectangle	 300 × 100	 $70	 $60	 $40	 run of site

Publishers’ Auxiliary Classified Rates
Ads are priced per month and include free posting to www.nnaweb.org 
for a calendar month. Minimum ad size is three lines. Approximately 33 
characters per line. 

Classified rates
	Frequency	 Cost Per Line	 Display Rate Cost Per Inch
	 1×	 $6.75	 $90
	 3×	 $6.25	 $75
	 6×	 $5.75	 $70
	 9×	 $5.25	
	 12×	 $5
	 TFN	 $4

NNA members receive a 10% discount off all classified rates.

For a free advertising quote or more advertising information contact: 
Wendy MacDonald, Director of Advertising

Publishers’ Auxiliary | National Newspaper Association
913-461-3721 | Fax: 913-859-9275 | wendy@nna.org

PUB AUXC���������

Affi  nity Group Underwriters  . . 11
Allied Members  . . . . . . . . . . . . 23
Black Ink . . . . . . . . . . . . . . . . . . 21
Bob Berting. . . . . . . . . . . . . . . . . 8
eType. . . . . . . . . . . . . . . . . . . . . 17
Fake Brains Soft ware  . . . . . . . 17
Henninger Consulting  . . . . . . . 21
Interlink . . . . . . . . . . . . . . . . . 2, 17
King Features . . . . . . . . . . . . . . . 9
Metro Creative Graphics . . . . . 17
PCF . . . . . . . . . . . . . . . . . . . . . . . 7
Plan4Growth  . . . . . . . . . . . . . . 17
Jim Pumarlo. . . . . . . . . . . . . . . 17
Kevin Slimp . . . . . . . . . . . . . . . . . 8
Ultimate Print Source  . . . . . . . 12
NNAF Th ank You. . . . . . . . . . . .24
Read Across the Nation . . . . . . 10
SmallTown Papers . . . . . . . . . . 10
Walterry Insurance  . . . . . . . . . . 7

Th is index is provided as an additional service. 
Publisher assumes no liability for 

errors or omissions.

Lon  W. Williams
Media America Brokers

1130 Piedmont Ave. NE, Suite 912
Atlanta, GA 30309-3783

(404) 875-8787/FAX (404) 875-8756
LonWWilliams@aol.com

GAUGER MEDIA SERVICE, INC.
Valuations, Sales, Mergers 

Box 627, Raymond, WA 98577 
www.gaugermedia.com (360) 942-

3560 

KAMEN & CO. GROUP SERVICES
WWW.KAMENGROUP.COM

The Leaders in Valuing & Brokering Publications
Newspapers, Magazines & Shoppers

We know valuations. We know deal-making. We’d like to get to know you, too!
Follow us on twitter at www.twitter.com/kamengroup

Let us provide the high level of professional, personal guidance and custom solutions 
that your media entity deserves. Global expertise, deep local market knowledge & 

unmatched integrity. We would be honored to help you.
(516) 379- 2797 info@KamenGroup.com

626 RXR Corp Plaza, West Tower, 6th Floor, Uniondale, NY 11556

Protect 
your

people
It’s the law

NNA is offering ANSI Class II- 
2004-107 safety vests. They have 

refl ective markings, and a Velcro™ 
closure. In large letters on the back 
is the word PRESS, and below that 

is NNA’s logo.

Cost for the vests: S-XL
$19.50 each.

2XL-4XL
$21.50 each. 

Plus Shipping & Handling. 

For orders,
call 573-777-4980

HELP WANTED: NNA WEB PAGE  
AND PUB AUX PRINT EDITION
Ads are priced per week and include insertion in the 
monthly print edition. Th ere is a three (3)-line minimum. 
To price your ad, fi gure approximately 33 characters 
per line.
   1x . . . . . . . . . . . . . . . . . . .  $5.00 per line
   2x   . . . . . . . . . . . . . . . . . .  $4.50 
   3x   . . . . . . . . . . . . . . . . . .  $4.00
   4x   . . . . . . . . . . . . . . . . . .  $3.75

PUB AUX CLASSIFIED
Monthly print edition. Rate includes fr ee web posting at 
www.nnaweb.org. Minimum ad size three (3) lines.
 1x  . . . . . . . . . . . . . . . . . . . . $6.75
 3x . . . . . . . . . . . . . . . . . . . . $6.25 
 6x . . . . . . . . . . . . . . . . . . . . $5.75
 9x . . . . . . . . . . . . . . . . . . . . $5.25
 12x . . . . . . . . . . . . . . . . . . . $5.00
 TFN  . . . . . . . . . . . . . . . . . . $4.00

DISPLAY CLASSIFIED AD RATE
Minimum depth is one inch, column width is 11 picas.
 1x  . . . . . . . . . . . . . . . . . . . . $90
 3x-5x . . . . . . . . . . . . . . . . . $75
 6x-12x  . . . . . . . . . . . . . . . . $70

CONFIDENTIAL BLIND BOX
Count as additional line plus $10.50 per ad

DISCOUNT
NNA members receive a 10 percent discount on 
classifi ed rates.

DEADLINES
 NNA Website: Wednesday 5 p.m.
 Eastern Time for Monday posting
 Publishers’ Auxiliary: Call

ADVERTISING REPRESENTATIVE
Wendy MacDonald,
Sales Representative
10418 Bond St.
Overland Park, KS 66214
Phone: 913-461-3721
Fax: 913-859-9275
wendy@nna.org

RATES APPRAISERS  BROKERS

 BROKERS

 PUB AUX 
 DISPLAY AD INDEX
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GREGG K. KNOWLES
Knowles Media Brokerage Services

 Appraisals, Sales, Acquisitions
Cell (661) 333-9516

www.media-broker.com

NEW & USED WEB PRESSES
4HIs, 3/Color, Stacked units
AL Taber & Son PHA,LLC

(770) 552-1528; altaeq@aol.com
www.altagraphics.com

 WEB PRESSES

 FOR SALE

HELP WANTED

 SYNDICATED COLUMN

Whose voice do industry leaders seek?
Just ask them.

“Kevin Kamen works relentlessly. Whenever he speaks about the 
publishing business or companies, I pay close attention.”

—Paul Tash (Mr. Tash is Chairman of the Pulitzer Board and  
CEO/Chairman of the Tampa Bay Times.)

“Kevin Kamen is one of the world’s best-known and most-prolific 
brokers of media properties and companies.”

—Gypsy C. Gallardo, CEO/Publisher of The Power Broker Magazine 
 

info@kamengroup.com                                                                                    www.kamengroup.com

KAMEN & CO. GROUP SERVICES

National Media Associates 
Edward Anderson, Broker

417-338-6397
Tom Bolitho, Broker

580-421-9600 
P.O. Box 2001

Branson, MO 65615
Representing clients with our: 

Knowledge—Experience—Integrity 
in over 300 transactions. Visit us 

at: “nationalmediasales.com” for a 
confi dential conversation.

Email  bettemroz@gmail.com to 
get help SUPPORTING your SUPER 
STUDENTS through print and online 
columns.

Join the hundreds of publishers who have taken this important
confidential first step. Simply go to: www.mediamergers.com

(845) 291-7367
(201) 230-0848
(850) 532-9466
(218) 230-8943
(734) 891-3008
(970) 215-3060

John Szefc
Dave Slavin
Lewis Floyd
Julie Bergman
Peter Neill
Ken Amundson

New England/Mid-Atlantic
East/Southeast
South/Southwest
Midwest/Plains
Midwest/National
West/Mtn West

Have a story you think

should cover?

We welcome success stories about 
how our members are meeting 

today’s challenges.

Send your story ideas for consid-
eration to

stan@nna.org

PUB AUX
 BROKERS

National Media Associates 
Edward Anderson, Broker

417-338-6397
Tom Bolitho, Broker

580-421-9600 
P.O. Box 2001

Branson, MO 65615
Representing clients with our: 

Knowledge—Experience—Integrity 
in over 300 transactions. Visit us 

at: “nationalmediasales.com” for a 
confi dential conversation.

National Media Associates 
Edward Anderson, Broker

417-338-6397
Tom Bolitho, Broker

580-421-9600 
P.O. Box 2001

Branson, MO 65615
Representing clients with our: 

Knowledge—Experience—Integrity 
in over 300 transactions. Visit us 

at: “nationalmediasales.com” for a 
confi dential conversation.

Publisher — The Philadelphia Public 
School Notebook is a nonprofi t news 
organization serving readers who strive 
for quality and equality in Philadelphia’s 
public education system. 3-5 years of 
management experience and 3-5 years 
of experience in news media. Apply to: 
resumes@stammconsultancy.com

Looking for
something

specifi c for your
newspaper?

There’s a good chance it’s
sitting  unused in

someone’s back shop
or storage shed.

All you have to do is ask.
For rates on Equipment Wanted 

classifi eds,
contact

Wendy MacDonald at:

913-461-3721
wendy@nna.org

 EDITORIAL

What are you doing with 
all that unused

equipment sitting 
around your offi ce or 

printing plant?

Another paper may be able to 
put it to good use.

Sell it here
in the

Pub Aux Classifi eds

For rates and information, con-
tact Wendy MacDonald at:

913-461-3721
wendy@nna.org

Publishers’ Auxiliary Classified and NNA Web Rates & Data—2016

Leaderboard

Button

3.1 Rectangle

Your
Ad

Here

Opposite
Front Cover


